Brand Name Activity

Can you identify the Brands just from their logo?

[image: image1.png]



[image: image2.jpg]


1.

2.

[image: image3.png]



[image: image4.jpg]


3.  


4.    
[image: image5.jpg]


        

[image: image6.png]


          5. 



                            6. 

[image: image7.png]


7.   [image: image8.png]


          8.   
Answers
1. Nike

2. McDonalds

3. Coca Cola

4. My Space

5. Adidas 
6. KFC

7. Jaguar

8. Microsoft

Global Impacts about Brands
Brands are now recognised in almost every country you visit, no matter what language it may be in, the logo will be recognisable.  But there is social, economic and environmental impacts about the brands being global.  

Activity:
Think about how a brand is made, can you categorise the path it takes from construction to market, by its impacts it has upon the world.  The categories are social, economic and environmental impacts.  You may colour them in to distinguish the different impacts.   

Discussion: Do you understand the different impacts one brand could have upon the world.
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Environmental 
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The diagram above shows a very simple outline of how a product would go through the different chains of impacts in order to be sold.  
Social, Economic and Environmental Impacts
The impacts brands can have upon the world can be quite concerning.  In order to make a brand you need to have the components.  Many components come from countries abroad.  For example, Primark use Asian sweatshops to make their clothes, McDonalds use cheap labour to get their food products by employing migrant workers to work in meatpacking plants.  There are impacts on people and their communities from corporations using cheap labour and their land to get the components needed to make their brands.  Cheap labour only makes the corporations increase their profit.  The people who are employed cannot provide a good life for their families as they have little money to be able to put their children through education, or to be able to help the community by inputting money into it.  This also has the economic impact upon countries as the country cannot have a steady flow of income into it as the people cannot spend money they do not have.  There can also be an economic impact in developed countries when trying to sell their brands.  As recently the country has been hit by the recession, people can no longer spend their money on branded items, and are having to buy local products that are not branded, this has an impact globally.  If people cannot buy the brands, then the brands loose sales, which means they do not need to produce as many items, which results in the producers not being able to sell the components needed to make the brands, which has an impact upon the economy of the country as the producers get less money for their work.  The impact is globally.

There is not only social and economic impacts, but also environmental impacts.  A country may need to strip parts of their land for components, for example, National Parks in DRC are stripped to help extract the element coltan, which has impacts upon the wildlife.  Forests are also destroyed for packaging for brands, such as the paper you get around burgers from McDonalds.  The transportation is another major environmental impact upon the world, transporting brands from country to country.  The ecological footprint a brand can have upon the world is very damaging, they transport their brands by plane, road, sea and rail, but not only is it transporting their brand when it is complete, but also shipping over the components to make the brand.  Car companies are the worst for this, as they have to ship parts over form all over the world in order to complete a car, this has a very big impact upon the world environmentally.

To reduce these impacts, you can help by only buying brands that are either grown or made locally.  You can also ensure that the social impacts are reduced by buying brands that are involved in campaigns to help workers, such as Fairtrade.  By recycling can help make products without destroying further of our World’s forests or National Parks.  There are many ways you can help reduce the impact’s, some companies are taking this on board and are working towards helping reduce their impacts upon the World.

Activity:
· Working within groups, pick a brand that you are familiar with.  
· Think of the benefits this brand brings to you, try to think of at least 3 benefits.
· Now think of the impacts that this brand has on the world.  
· Do the two have a similar number? Or does one have more than the other?  
· Now pick an impact and think of ways the brand can reduce this impact.  You may design a poster to show a message of how the impact can be reduced, or you can write a campaign to get the message across to the company, anything you feel that will get a message across can be used.  

· Finally, you will do a small presentation on your message and show the benefits of reducing this impact upon the world.

This activity will help the pupils to understand that buying brands is not as ‘cool’ as first thought.  There are impacts that the brands have upon the world that they may not have thought of.  The benefits that the brand could bring would be it taste good, looks good, may be cheap or it’s good to be seen in a logo that is noticed around the world.  The impacts would be on the environment, to do with packaging, transportation, getting the components etc.  Socially and economically would be the workers who produce the products, some are exploited and paid very little for their work; there may be children who work from a young age etc.  If possible the pupils could use resources to get more information about impacts, if not they can use some of the examples used.  By picking an impact they think the brand can reduce, helps the pupils to think more into the impact, and discover ways this can be changed.  It helps the pupils to realise there is ways around it, for example, making sure products have Fairtrade status or ensuring that clothes are not made by workers working in sweatshops, also to help the environment by recycling.  Then finally a small presentation on what they think can help reduce impacts of brands.   
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